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Wal-Mart charts course to double locally ; grown produce sales in U.S.

By Bruce Blythe

Bnsiness Editor

" 'Wal-Mart Stores Inc. said it
plans to double its sales of lo-
cally grown fresh fruits and
vegetables in the U.S. over the
next five years as part of a
broader effort to support sus-
tainable agriculture worldwide.

Through its Heritage Agr-
culture program, Wal-Marl
plans to scale up purchnses of
locally grown food i L.3
states and regions “with Jorg
histogies of agricuiture produc-
ton,” the Bentonville, Arxk.-

based company said in a state-
ment Oct. 14.

Broceoli
supplies
should
stay
steady

through
November.
Crops &
Markeis Bt

Early pilot tests

.. show successes for PTI. .
Handling &
Distribufing 57

Exports help move
& robust navel crop.
Citrus Ct

Abig
erop
should
hit U.8. shares.
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Three of the larpest Hentage
Agriculture programs are in the
Northeast, Midwest and Missis-
mppu Delta region, the company

Exnmples of products Wal-
Mart plans to purchase through
the program inctude tomatoes,
blueberries and broceoli in the
Interstate 95 corridor of the
Mortheast; potatees, onions and
apples in the Midwest; and
peaches, cucwmbers and straw-
bexies in the Mississippi Delta,
the company said.

“Wat-Mast, the world’s largest
retailer, also said it planned to
selt $1 billion worth of food

“Our efforts will help increase faxmer
incames, lead to more efficient use of
pesticides. fertilizer snd water. and pro-
vide freshier produce for o customers *

Wal-Mart Stores Tne.

from ! million small and medi-
um-sized growers in emerging
markets by the end of 2015,
aiming to boost their incomes
by up to 15%.

The cornpany will alse pro-
vide training to growers in crop
selection and sustainable farm-

Make Doke f

ing practices that produce more
food with fewer resources and
less waste.

“Throngh sustainable agncul-
ture, Wal-Mart is uniquely posi+
tioned to make a positive differ-
ence in food production — far
farmers, communitics and cus-

Summit
By Doug Ohlemeier
FEastern Editor

Fast Coast
flocks
to Fresh

ORLANDO, Fla. — A difficult
industry’s biggest anaual show.

Marketing Association’s Fresh
| 2010, vp from 3,633 in 2009 and

the convention was held in the

lations director.

more optimism.”

set the convention's attendance
19,060.
Plenty of interest

John Oxford, chief executive
L&M Cos., Raleigh, N.C,, and vi

Foliowers on Twiter, aﬂdn:;Ddsmwe Bnﬂh\\'hoﬁisle m-ﬁ said. “Thas show is becom-

. visited produce suppliets others m ing very mtemational. Or-

hitp/ iwitter.com/thepacker | show's 950 exhribitors, up from last year's lando pulls in a lot of peo-
more than 800 exhibitors. ple.”

— Exhibitors said they met with more buy- Oxford said the expand-
facebunk ers_than they had planned. ed food safety solutions cen-
| L - h‘(?lﬂjurmclt‘nrequﬁtshmﬁe[beenunbeg ter provided valuable infor-

P oz PACKER has 826 evable., said Louis Hymel LIl director of - mation and conference goors

Facehook fofl : purchasing and marketing for Spice World  recerved much take away in-
Inc. “We didn’t bring enough product ” fonnanon from the show's

tinyuH.com/pad book Pl on Sweets, Cobbtown, Ga., sig-  many sessions

A record 3,938 retail and foodservice
buyers walked the floors of the Orange
| County Convention Center in the Produce

that visited the Orlande show in 2008.
Fresh Swnmit drew 18,284 participasts,

beatdng the previous East Coast record at-

tendance of 17,503 in 2008, the last time had.” said Ronnry Collins,

State, said Julia Stewart, PMA's public re-

“There is a lot of energy and excitement
on the floor,” said Garry Bergstrom, busi-
ness development director of produce and
floral for Publix Super Markets Inc., Lake- -
land. “People seem to be more upbeat.
They're not talkitg about the economy as
much &5 they did two years ago. There's

Last year’s confab in Anaheim, Calif,

man of the Fresh Sumumit 2010 committee,
said many exhibitors who have been attend-
ing for years as well as new oaes told him
again and again that buyer visits were high.
“All 1 got was positive feedback on this,”
he said, “People said it was great and they
were glad they were there. I've always be-
lieve custormers vote with their dollars. Just as
we do in our business, people have a limited
bixdget and made it a priority to come o Fresh
Surnmit, That speaks volumes right there ™
From one end of the convention hall io
the other, buyers from major retail chains

economy

didn’t discourage pecple from paclcmg the

anlhyﬁuldﬂuﬂ],mpmdemnfmhmdmri

tolks about bell

Summit .mit 2010 Orhndn

the 3,842

Sunshine

mﬁmnﬂyexpﬂndedlubonﬂlandhada
larger presence an the floor.
**This has been the best show we bave ever

executive officer “T'm not sure if it’s been the
locanon or the hooth size, but we have had a
tremendous amount of buyers visit us.”*
North Bay Produce Inc., Traverse City, -
Mich., nddedspane,1nc1udmgawblemd_;_~ &
conference ceater to 1ts booth, :

production with Joy Bennett,

Plant City, Fla., dismbufion center for Albatison’s 1LC, Bome,! 0, and Mile Vanaziono, Al-
hmon‘sﬂmncnyuﬂimmlumger,clﬂumdumMnMngAsmmhmsFmshSum-

wlent and chief

“We have had excellent days,” said Jan. 5 The number of
VanDriessche, nationial marketing repre- roducts in the
sentative. “We're very busy seeing a lot of - Ealud Cutlps -

and ing a lot of rétailers.” fine of Pero Fami-
) ly Forms has . -
Al Global draw tripled. R§5
[ === ;

The extent of the presence of intema- b Einch B s o
tional buyers was welcomed, said Tom Rip- InphunoE:T\eﬂm PMA
gan, general sales manager for Chelan Impact Award compel
Fresh Marketing, Chelan, Wash. Hon for fs plasiic bags

officer of  “There are a lot of Russians here, a lot of thet uea | i
ice chair-  fotks from the Middle East, SumhAmen oha;’;;‘gg )

ca,” he said.

said,

noticed many

South Africa.
“It's

international visitors comprised nearly
half of Chelans booth business, Riggan

Mark Hanks, vice president of North
American sales and marketmg for DNE A
‘World Fruit Sales, Fort Pierce, said he

produce exporters
Chile, Australia and
how many

s amazing
of them from throughout the
world are here,” Hanks

from

f'or.l&.l Produce, Loxahaichee, Flo.,

lnside .
» Trade show:photo album &4
B Notas from the expo flooe, 2753

% Duda Farm Fresh
Foods creates same
buzz with red celery.
Ay

» tomers,” ‘Wal-Mart chief execu-
tive offieer Mike Duke said in
the Oct. 14 statement, “Our ef-
forts will help increase farmer
incomes, lead to more efficient
use of pesticides, fertilizer and

* waler, and provide fresher pro-

duce for-our customers.”

Large corporations have
stepped up sustainability efforts
in recemt years amid pressure
from lawmskers, regulators and
the public to curb pollution and
reduce energy use.

Baily this year, Wal-Mart
said it was collaborating with
the Environmental Defense
Fund to work with the retailer’s

|

Deug Chiameier]

rement manager of the

O R e

Coopercitve’s Tim Yark [left} accepts Markeler
dﬁehrhmh;n';hmmueggmn,pubrslmof |
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Texas celery plant linked to listeria deaths ordered to close

By Mike Hornick
Staff Writer

Texas health officiats have
shut down San Antonio-based
Sangar Fresh-Cut Produce af-
ter they traced listeria deaths
and illnesses edrlier this year
to fresh-cut celery from the
plant.

" . The Texas Department of
State Health Services investi-
gated 10 listeria cases, inchad-
ing five deaths, reported in
Bexar, Travis and Hidalgo
counties over eight months. Six
of the 10 cases are hnked to
chopped celery from Sangar’s
plant, according o 4 department

were {raced to Sangar products,
or when the last case was re-
perted. State health officials did
not respond to requests for com-
ment Oct. 21.

" q

Lab results q

the state’s lab resuolts,” San-
quist said in the statement to
the AP,
The recalled products, most-
ly fresh-cut produce in sealed
, were distributed
h foodservice ct 15 to

Sanpar officials also did not
respond to requests, but compa-
ny president Kenneth Sanquist
Jr. told The Assaciated Press he
blames state inspectors” lax
sampling techniques for linking
Sangar to the outbreak.

The sample at the plant, San-
qaist said, “appears” 1o have
been taken by someone not
wearing proper lab attie and

hospitals  and
schools. They are not believed
to have been sold at retail, ac-
cording to the DSHS, which or-
dered a recall of all the compa-
ny's prodocts shipped since
January

The Oct. 20 order ‘was 1ssued
after samples of chopped celery
from the plant tested positive
tfor Listena monocytogenes.

All of the illnesses affected

Texas inspectors also found
sanitanon 1ssues at the plzmt and
believe the listeria found in the

chnppedoejﬂymayhavem
other food p

for more information o see
where this goes,” Whitaker
said “This has been going on
far a while and there are serious

there, accordmg to the DSHS
Findings included a conden-
sation leak above a tood prod-
uct area, soil on a preparation
table, and hand-washing 1ssues.

Semm localimed

Bob Whmksr, chief science
and technelogy officer at the
Produce Markenng Associa-
tion, said that while it’s too spon
to nule out additional sonsces of
contamnation, the focus of the

4| But it seems lo-
calized” -

Complete tracing can be
pamstaking eand time-consum-
ing, Whitaker said
- “People bave a bard time re-
membering what they ate, and
s0 it can be difficult io make
those connections =after a
while,” he said,

DSHS food safety persomel
are contacting  distributors,
restanrants and institations be-
lieved to have received the re-
called products.

vendors toward a goal to cut 20
millien metric tons of gresn-
house gas‘emissions from Wal-
Mart's global supply chain ove:
the next five years.

The 20 million meteic ton re-
duction target would be the
equivalent of taking 3.8 milkion
cars off the road for a year, Wal-
Mart said in February.

Wal-Mait, the lagest U.S.
food retailer with more than 205
of the market, doesn’t provide
sales figures for fresh produce. In
Wal-Mart's fiscal 2010, the com-
pany bad neady $132 billion in
revenue from groceries, exclud-
ing Sarm’s Club stores, according

Chilean

- avocado
estimate
plummets
Though volume
won't match
predicfions, it
should compare

to 2008-09s levels.

By Andy Nelson
Mavkets Editor

" An estimated 100 million to
120 million pounds of avoca-
dos will be shipped from Chile

_tothe U S, in the 2010-11 sea~

son, down from about 30(
miflion pounds last season
and U8 markets will likely
feel the effects throughout the
season.

The estimate from the Wash-

* ington, D.C.-based Chilean Av-

than criginal
forecasts,
said Maggie
Bezart, mar-
keung direc-

Wlnle, se-
verely down
from . Jlast
season, volumes are
be similar to those shipped m
the 2008-09 season, Bezari
said. She cited an alternate
bearing cycle and cold growing
weather as reasons for this sea-
son’s decline.

Another reason is a siranger-
than-expected euro, which has
made Europe a more attractive
destination for Chilean fruit,
saidl Rob Wedin, vice president
of sales and marketing for Cala-
vo Growers Inc., Sama Paula,
Calif,

Overall volumes shipped in
the U.S. — including Califor-

tc

nia and Mexico fmit — in

2010-11 will

be about

12% to 15%

lower than

last seasonm,

Wedin said.
He  also

said prices

will, on aver-

age, be high-

er than they

were  last

season, and “The hot-

there will 1; fom’s not
iods

imbalance m 80108 10

the avocado drop out. It’s

market over E

the nex 12 & simall step

months backwards.
That said, :

Wodin pomt. Ve Stll ,

ed out that thnk we'll

total  vol-

e e have a ,gmd

similar to the  S€8380I1.

200809 sea-

SO, " Rob Wedin
“The bat-  Calave Growers

tom’s not go- Inc

mg to drop "

out,” he said,

“It's a small step backwards.

We still think we’ll have & pood

season.”

The short Chilean crop will
affect the association’s market-
ing activities this season, Bezart
said.

“Promotions will be scaled
back significantly,” she smd.
“We’ll still sponsor the college
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Andrew & Williamson shifts focus

* 2 i cent  years, Andrew &
Frieda’s Inc expands % Tﬁ?ﬁ
to include consulting i il
Bk et

ORLANDO, Fla, — Frieda’s Inc. is on a mission to change the
perception of its company from a specialty produce supplier to a
specialty produce consultant and category manager,

The Los Alamitos, Calif.-based company’s new bocth placed
second in the in-line category in a booth contest at the Produce
Marketing Association’s Fresh Summnit 2010. - -

“We’re really focusing on our programs,” said Jackie Caplan
‘Wiggins, vice president. *“'We're moving into a consultant role and
talking about Frieda’s Five Star Program.”

'I'hepmgmmhasﬁvecnmpunenu a business review and

growth in-store 1 and § ional sup-
port; client staff training in-store and public relations suppcu‘t op-
erations and logistics consulting; and congumer, rnedia and social
networking cutreach,

‘Thewhn]e:dcalsd:atwerelookmgwhelpourchemsseu
more produce,” Caplan Wiggins said,

It also launched a program with Quick Response codes. Frieda's
signs with QR codes can send comsumers to a wehsite with- infor-
mation about the products, and the company plans te vse the codes
on packaging,

“We can use the technology for promotions, and can also work
with retailers to use the QR codes to send consumers to their sites,”
Caplan Wiggins said. “There are lots of applications for it.”

Frieda’s reduced the bag size on its organic Kiamath potatoes to
1.5 pounds from 2 pounds. The potatoes are packaged with a pro-
tected cover to keep them from greening under fluorescent lights,

By 2009, 80% -of tomato sales
were to retailers and foodser-
At Fresh Summit 2010, the
company showcased a varety
of packaging options designed
to catch the attention of retail-
L .

“We can now custom pack
anything a customer wants,”
said Mark Munger, vice presi-
dent of marketing, “U & cus-
tomér wants something we
dom't have, we'll go find it and
source it,"”

That includes grab-and-go
bags, clamshells, flow wrap-
ping, shrink wrapping and over-
wrapping, but Munger said if
the doesn’t already do
it and a customer wants it, they
will figure it out.

“It’s tugh to supply a fin-
ished package.” Munger said.
“In the tomato world, although
it zeems like a no-brainer, it’s

Chad Dvorak faft), solosman, ond Tom
display Andrew 8 Williamson's new  pac

mil 2010. The company showca
that cost the

s, director of global sales,
ging options utth Sum-

mdmpmcdﬂtmhcmpqnﬁhummlhapuﬂedﬂwm.

not happening.”

Robert Bonghi, who has
been with Andrew &
‘Williamson for three years, has
been moved to lead packaging
efforts as director of operations.
His background was with Green
Thumb Produce, a Loz Angeles
wholesaler and repacker,

Andrew & Williamson's new
equipment lines will move with
production throughout Mexico,
likely being siationed at three
different facilities throwghout
the year.

Munger said despite the

new focvs, ‘wholesalers and-

repackers remain an important

part of business.

“Our wholesale partmers stil
add value, and are still a big pas
of ouwr mix,” Munger said. "W
still want 15-20% of our busi
ness to be with wholesalers and
Tepack-type customers.”

The company has lost ac
counts through the transitici
though, Munger said, and whe;
it  started, Andiew &
Williamson received boycol
threats from some wholesaler
and repackers.

“But I think the industry i
always an evolution, and it's :
great way for them to look a
how they add value as the in
dustry changes,” Munger said.

“We all should add value. I
we can innovate and take ou
sieps, if you're one of thos

-StEps it's & bad thing, but, if w

can still get the customer wha
they need we've done our job.'
The company is working

_'wnh seed. suppliers on new va
rieties;- including a proprietary
- yellow grape tomato it intro

duced at the show, said Ton
Lyons, director of global sales
The company also is looking
expand the Baja Classic label

Andrew & Williamson plan:
to expand crganic strawberry
production, which is 15% of it:
strawberry program.

Lealy Greens
Council partners
with Sodexo

ORLANDO, Fla. — It may
almost be November, but the
Leafy Greens Council
it’s not too late to go e school.

The St Paul, Minn -based
council is partaeriag with
foodservice operator Sodexo to
reach children in 2,400 ele-
mentary and 1,300 secondary
schools in the U.S. and Canada
dunng Spinach Month in No-
vember, according to a news
release.

At an Oct, 16 council meet-
ing during the Produce Marlet-
ing Association's Fresh Sumimit
2010, Ray Clark, council .exec-
utive director, said Sodexo’s A
to Z Salad Bar 15 promoting the
effort.

Promotions include posters

“for lunchrooms, flyers with
recipes to be sent home to par-
ents, memo pads, stickers and
word games, according to a
news Te

» “Eat Right to Stay Bright”
» “Spinach Contains Nutrients
that Build Strong Bones;” and
» "Feed Yo Brain to Perform
Yout Best™

The Spinachraptor character
also will play a role, according
to the release, and Sodexo plans
to feature cabbage in January.

By The Packer staff
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