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"By RAND GREEN

Two antitrust cases have been filed

against the United Potato Growers of
America and others, but a spokesperson
for United has termed the allegations
‘unfounded.”

Barb Shelley, chief communications
officer for UPGA, said in a written state-
ment June 29 that “two antitrust cases
have been filed against United Potato
Growers of America and 23 other enti-
ties alleging that United and its mem-
bers do not qualify for the limited
antitrust protection accorded coopera-
tives by the Capper-Volstead Act.

“The allegations are unfounded,” Ms.
Shelley continued in the statement. “We
are careful and diligent to ensure that we
are in full compliance with the law.”

Also named in the suit were United
Potato Growers of Idaho and 22 other
individuals and companies, mostly in
Idaho, involved in potato production.

Phone calls to UPGI Were refen'ed to
UPGA. RIS
Contmued on page 17

page 186. {Photo by Joel Gebet)

Fancy Food Show

Samuel Morgante {right), a former White House military r'hef from 1999 to
2005 under Presidents Bill Clinton and George W. Bush, stopped at Rosa |
Secilia Gourmet Inc.’s booth June 27 at the Summer Fancy Food Show at the
Jacab Javits Center in New York to speak with Gerard Trudeau and Ralph Slo-
movits about the St-Mathieu de Beloeil, QC-based firm's line of 10 crushed
fresh herbs and seasonings and three fresh pestos, which are now available
in newly released foodservice-sized packagmg Addltlonal photos appear on

‘Ogres and onions’ make media waves

By CHIP CARTER

Wendy Brannen suspected that she
might have a hit on her hands with the
Vidalia onion industry’s latest promo-
tional effort: An unlikely pairing of
sweet Georgia onions and one of Holly-
wood’s more iconic figures, the animat-

ed ogre Shrek.
The . campaign — - “Ogres - and
Onions” — rolled out in May along

with the premiere of the fourth Shrek
movie, “Shrek Forever After,” and it has
been an unquatified success.
“Shrek”-logoed Vidalia onions are
flying off store shelves as consumers are
responding to contests and a Shrek-
Vidalia onion web site {www.vidaliao-
nion.org) by the thousands, and the
campaign has been featured in The Wall

Street Journal, where a story about it ran
on the front page June 28.

Later that same day, the campaign
was the subject of a two-minute feature
that closed the ABC Evening News. The
following day, the campaign completed
an impressive trifecta as the subject of a
Fox Business television news feature,

The campaign has also been featured
on CNN and made headlines in the Los
Angeles Times and in 400 other publi-
cations in 23 states since The Produce
News first reported on the promotion
earlier this year.

“This is a day of celebration for the
Vidalia industry — and indeed the pro-
duce industry,” said Ms. Brannen, who
is executive director of the Vidalia
Onion Commiittee in Vidalia, GA. “We

Continued on page 18

DN&:., S @aﬂy Amtrahan citrus larger and

T

. By CHIP CARTER

Fort Pierce, FL-based DNE World
Fruit Sales’ first 2010 shipment of Aus-
tralian citrus arrived June 18 at the port
of Long Beach CA, carrying some pleas-
ant surprises.

A heat wave after the Australian trees
blossomed caused a bloom drop, and
subsequent heavy rains resulted in

Wendy Brannen, executive director of
the Vidalia Onion Committee, and an
ABC News producer flash a *V' and an
‘O’. to symbolize 'Vidalia Onions’. fol-
lowing Ms. Brannen’s interview with
ABC News June 28.

{Photo courtesy of Wendy Brannen)

sweeter than usual

‘huge, sweet fruit and a “surprisingly
pretty - strong crop,” Stu Monaghan,
nationa! sales manager for DNF, told
The Produce News June 28.

Last year's Australian citrus was sweet
and plentiful, but the fruit was small.
This year’s fruit is so large — Navels and
tangerines are ninning “one to two sizes
“larger”. than usual, Mr. Monaghan said
Continued on page 17

James Martin, director of packing operations in Florida for DNE World Fruit Sales,
and Stacey Register, West Coast operations manager for DNE, inspecting Aus-
trahan citrus June 30 at KPC Cold Storage in Wilmington, CA.
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Acquisition gives

Crunch Pak

means to grow

Crunch Pak
LLC, headquar-
tered in Cash-
mere, WA, 1Is
looking to grow
its sliced-apple
business, and

e
-

g—)xﬁ,%\} ;
%—:ﬁa
the recent . ; *-‘,‘4.5&{

acquisition  of  Stemilt  Growers'
‘AppleSweets’ line is expected to reinforce
Crunch Pak’s growing volume. Page 8

Maine broccoli
off to early start

Fresh from the Start, a division of River-
head, NY-based ADS Management LLC, was
set to kick off its Mane broceoli deal July 6

= — 10 days ear-
< hier than normal,
owing to the
favorable
weather in the
Northeast  In

[from the

addition to the
S T A R T l anticipated high
= quality of the
product, the company i1s toutag the signif-
cant freight advantage for eastern recewers
vs. product coming from the West Coast
Page 15
Produce joins the
club at A&P
Some produce companies have referred to
fresh frurts and vegetables as the best med-
cine there 1s, and
it appears as if
the Great
Atlantic & Paci- ¥
ic Tea Co Inc.,
better known simply as A&P, just might agres.
The fetailer, one of the older chainstores in
the nation, has added a fresh produce compo-
nent to its “Live Betier! Wellness Club.”
Page 18
Ontario field
crops out of the
gate early
Ontario field produce growers have seen
their crops planted and harvested a week toin
some cases 10 days earler than normal, and
according to Brian Gilroy, chaiman of the
Ontanio Fruit & Vegetable Growers' Associa-
tion, that makes this year's deal one for the
history books. “It's & funny year that's for sure
It's the earliest year in history that growers
have planted and harvested product as far as
Ontario 1s concernad ’ Page 19
Late start for
California pears
While preliminary
reports call for a good-
quality crop that is
similar 1 volume to
last season, a wet
spring has delayed the
start of the Califormia
pear deal by up to two
weeks on some vari-
eties Page 30
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Sun World promoting local produce with bulldmg signage

The Sun World International headquarters in Bakersfield, CA, was recently adorned with b
to highlight the variety of produce items grown in Kern County, where the firm is Iocated

New Boston facility gi es’,;]acob:{

Sun World International
recently put the finishing
touches on a building refresh
project that it said will both
capture the eye of road travelers
on Highway 99 and promote
the variety of produce items
grown in Kermn County, where
the firm’s Bakersfield, CA,
headquarters are located.

Sun World has turned the
east-facing wall of its produc-
tion facility on Driver Road
into what is likely one of the

;larger ad “campaigns in the
:county. The company has

PESCADERO CA = Iacobs
Farm . expanded its operations

in June to include a new facili-

ty in Boston. This new HAACP-

approved packing and ware- -

house facility, the first on the
East Coast for the .organic

grower and distributor, will -

allow more timely distribution
of organic culinary herbs and

edible flowers throughout the

region.

Currently,. the company
operates two California ware-
house, paclqng and distribu-

-tion facilities — one in Vernon, .
throughout the United States.
Responding

near Los Angeles, and one in
South San Francisco.

“We're pleased, as we mark .
“ability of fresh herbs, Iacobs

our 30th year growing organi-

cally, to be able to- “furthe
solidify our presence on.th

East Coast,” Kurt Jacobsen, vice
president-of Jacobs Farm, said--

in“a Juné 21 press’ release
“Extending operations ! " to
Boston, Jacobs Farm is now

‘ideally located to. facilitate

same-day order and delivery
for our customers throughout
the Eastern region.” .
Securing the new facility is
the latest move by Jacobs Farm
to increase production and dis-
tnbutlon of htgh-quahty, fresh -
‘herbs -

"to . increasing
demand for year-round avail-

ielgelayi=-3 producenews.com

~production. .

"We're excited to launch an

-"'East Coast presence,” Erica Put-

nam, the company’s East Coast *

sales manager, said’in the
release. “Having a warehouse
and packing facility in Boston
means we will be able to quick-
ly serve .our East Coast cus-
tomers . while retaining the
_ high-quality organic herb line

installed nine extra-large ban-
ners featuring the “Sun World”. -

logo and appetizing images of *

demand.”
Joining the company _ a

warehouse‘manager at the new
 be

whose

most . recent
* receiving
supervisor at Kettle Cuisine.
Founded by Larry. Jaco
and “Sandra Belin in 1980,
Jacobs Farm grows more than

= 60 organic fresh herbs and edi-

- we're known for. Operating out =

of this new location will be.

tremendous benefit during the',
. fornia cbasthne The farm has

holidays; customers. can “orde
fresh organic herbs evefy day

response to increases in

WWHFS Hi,r.;é ,,"
-

>

- ble flower varietiés on pristine

mland tucked iri the verdant
ills along the Northern Cali-

practices and never used toxic, *

David -
i _industry,
‘experience includes a. decade.
with Whole Foods Market as .

grapes, citrus, peppers and
plums. The canvas containing
the banners is most visible to
travelers driving south toward
Bakersfield and spans approxi-
mately 521 feet.

“There's a great view of our
facility from Highway 99, so
we've turned the space into a
tool to educate people about
the fresh products that Sun
World grows — and to hopefiil-
ly give local residents some
pride in the fact that our coun-
ty produces some of the health-
iest, freshest produce enjoyed
worldwide,” Sun World Chief
Executive Officer Al Vangelos
sald in a June 28 press release.

Fat'm presence on East Coast

chenucals, the

pers1stent
release noted.-

In addition to more than
250 acres of open field and 22
acres of protected environment
production in California, Mr.
Jacobs and ‘Ms. Belin oversee
the Del Cabo organic farming
collectlve in Baja California.

S Companywide, over 3,700
ceruﬁ_ed organic acres are avail-
able for production. Del Cabo
farmers produce an expanding
line of organic produce year
round, including specialty
cherry tomatoes, fresh basil,
vegetables and fruits, which are
distributed to. stores through-

ut . the United States and
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Year-Round Value Starts With Dulcinea.
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