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WHAT’S IN STORE

e HOW NOW, BROWN
... tomato? Yup, if the
fruit in guestion is Dulci-
nea Farms’ RossoO
Bruno. The California
company that made a
splash with its Pure
Heart personal-size
watermelon is out with a
full-flavored premium
tomato that turns a
deep, reddish brown
when ripe. IU's tasty, but,
for our money, no more
so than a good grape
tomato. Its billiard-ball
size makes it suitable for
slicing, though. It's avail-

able at Fresh Markets
(freshmarket.com); sug-
gested retail: $3.9¢ a
pound or $2.29 a two-
pack.

— KATHY MARTIN




