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« NoCal EXPO

Draws Big Crowd
» SoCal EXPO on Tap
+ FPFC Redefines
Mission
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similarly designed clamshells. Currently, there are
8-10 units per case. With the Quiclk Rinse Cube, we
pack 12 units per case. It will save money on freight,
is very efficient and is retailer driven.”

And retail driven is what it's all about. "In the
past,’ Pandol said, “most grape innovaticn has come
from the production side. I'm a farm boy. | enter the
grocery store with a very different view of things.
To develop true innovation | had to ‘check my farm
boy ego' at the door and get involved with all the
constituencies. We listened to the retailer and we
listened to the consumer. We wanted to push the
envelope and address the needs of both. To push
the category forward, we needed to do it right, and
we believe we have developed a package that will be
attractive to a much broader base of consumer?”

The Pandols have been pushing that envelope:
for the past seven decades. Pandol said his family

. purchased its first farm near Delano in the 1940s.
AT “My Uncle Jack, had been inWorld War ll,and in [949
4 our family planted grapes for the first time.

Before that, to assist the war effort, the Pandols
had grown potatoes.

Over the course of the next seven decades,
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PRODUCT. INNOVATION, QUALITY. MARKETING. CONSLUMER SATISFACTION.
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